Job Title:
Department:
Report to:

Graphic Designer
Studio
Creative Director

About us
Established in 2003, Media 10 is the most awarded media and events company in the UK and have a growing
portfolio of 30 live events covering design, interiors, lifestyle and construction. As well as Media 10 being specialists
in the events sector, the company’s creative flare produces well established publications and owns a series of
award-winning magazines and websites.
We not only enjoy what we do, we love it! We are passionate about delivering the very best results in everything
we do and expect our team members to have the same passion.
What you will do
The Graphic Designer will interpret and implement the creative vision across a broad range of projects ranging
from digital, social, print, and motion.
You will be involved in the process of developing creative campaigns working alongside the Creative Director,
implementing brand guideline documents from the approved concepts as well as working on smaller projects of
your own
Graphic Designers have a strong, traditional design background which they will be comfortable (and enjoy) applying
to digital. You will be able to take design briefs and implement them through to completion with minimal guidance
but will still generally be overseen creatively by a Creative Director.
A dynamic, thorough, and enquiring approach is required as a Graphic Designer will be called on to be involved in
(and balance the needs of) a wide range of projects and executions, with timelines ranging from the immediate to
the long term.
Fitting in as part of a wider, creative team, the ability to collaborate effectively is also a must. Creating
presentations and mock-ups to present new ideas and concepts for approval. Managing more than one design brief
at a time is common so extra hours are expected specially to meet critical project deadlines
What you are good at
• Presenting new concepts and ideas to Studio and Creative Director
• Discussing options for brand guidelines, images, and style
• Creation of digital design and assets for use on websites and social media platforms.
• Traditional typography and print skills.
• Using creativity and flair to design unique and appealing pieces
• Good communication skills.
• Giving multiple options to redesigning projects as needed
• Ability to Work Independently and as part of a team
• Maintain a high visual standard
• Report to Creative Director
• Maintain Time Sheet
What we will do for you:
• Make you feel like part of a family
• Know your name – you’re not just a number here
• Encourage you to develop your skills, strengths and career
• Recognise your contribution and hard work
• You will get to work on the best brands in the industry
• Make sure you’re never bored
• Love our company parties
• Make sure you have fun – because we do have fun

